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Job Purpose
The Part-Time Marketing Manager is responsible for promoting Tianjia International Trade Co., Ltd.’s services, strengthening its corporate image, increasing market awareness, and generating new business opportunities. The role focuses on B2B marketing, content creation, digital promotion, product marketing, customer identification, and business-development support across East African and international markets.
Key Accountabilities
1. Marketing Strategy and Planning
· Develop and implement practical marketing strategies aligned with Tianjia’s business objectives.
· Support the development of marketing campaigns for sourcing, procurement, products and business-support services.
· Identify new marketing opportunities and potential target markets.
· Develop marketing plans and activities aimed at increasing brand awareness and business enquiries.
· Work with Management to develop new marketing ideas and campaigns.
2. Digital and Social Media Marketing
· Develop professional content for Tianjia’s social-media platforms.
· Create and coordinate product, service and corporate promotional content.
· Develop short-form videos, photographs, graphics and other digital marketing materials.
· Promote Tianjia’s products, and business services.
· Maintain consistency in Tianjia’s corporate image and communication.
· Monitor engagement and response to digital marketing activities.
3. Product and Service Promotion
· Develop promotional content for products, and other business solutions.
· Collect accurate product information, specifications, photographs and videos.
· Assist in preparing product catalogues and promotional materials.
· Develop presentations and other materials for business-to-business product promotion.
· Support product and factory showcases.
· Identify creative ways to demonstrate product applications and business value.
4. Business-to-Business Marketing
· Support marketing activities targeting businesses, institutions and organizations.
· Identify potential business customers and relevant market segments.
· Assist with direct business outreach and promotional campaigns.
· Develop professional marketing messages for potential clients.
· Support product and service presentations to prospective customers.
· Work with the Business Consultant to convert marketing leads into business opportunities.
5. Corporate Communications and Brand Management
· Strengthen Tianjia’s professional corporate image across marketing channels.
· Assist with company presentations, brochures, catalogues and other corporate materials.
· Ensure marketing materials accurately communicate Tianjia’s services and capabilities.
· Maintain professional standards in all external communications.
· Support the development of company profiles and business presentations.
6. Content Creation and Promotional Materials
· Create written, visual and video content for marketing purposes.
· Coordinate photography and videography of products, factories and suppliers.
· Develop promotional materials for specific products and business campaigns.
· Assist in creating presentations using Microsoft PowerPoint.
· Prepare professional documents and marketing materials using Microsoft Word and Excel where required.
· Maintain an organized library of marketing content and resources.
7. Market Research and Opportunity Identification
· Research potential markets, customer segments and business opportunities.
· Monitor competitor marketing activities and market trends.
· Identify products and services with potential demand in target markets.
· Gather feedback from customers and business-development activities.
· Provide Management with information on emerging marketing opportunities.
8. Lead Generation and Customer Outreach
· Support generation of new business leads through marketing activities.
· Identify potential customers through social media, networking, research and direct outreach.
· Assist with customer communication and initial enquiries.
· Maintain records of marketing leads and business opportunities.
· Support follow-up activities in coordination with Management and Business Development.
9. Marketing Performance Monitoring
· Monitor performance of marketing campaigns and promotional activities.
· Track enquiries, leads, engagement and other relevant marketing indicators.
· Prepare regular marketing activity reports for Management.
· Identify successful marketing approaches and areas requiring improvement.
· Recommend practical improvements to marketing activities.
10. Management Support and Continuous Improvement
· Work closely with Management to support company growth objectives.
· Participate in marketing planning and business-development meetings.
· Develop new ideas for product promotion and customer acquisition.
· Take initiative in identifying opportunities to improve Tianjia’s visibility and market presence.
· Support other marketing-related activities reasonably required by Management.
Key Performance Indicators (KPIs)
The Part-Time Marketing Manager shall be evaluated based on:
· Marketing campaign implementation
· Quality and consistency of marketing content
· Social-media engagement and audience growth
· Number and quality of business leads generated
· Marketing enquiries generated
· Product and machinery promotional activity
· B2B marketing outreach performance
· Quality of company presentations and promotional materials
· Timeliness of marketing deliverables
· Marketing reporting and activity tracking
· Brand visibility and corporate-image development
· Conversion of marketing leads into business opportunities
· Creativity and effectiveness of marketing initiatives
Minimum Qualification and Experience
· Diploma or Bachelor’s Degree in Marketing, Business Administration, Communications, Digital Marketing or a related field is preferred.
· Experience in marketing, sales, business development, digital marketing or a related field is desirable.
· Demonstrated content-creation experience is highly desirable.
· Experience creating social-media content, promotional materials or business presentations is an advantage.
· Experience in B2B marketing is highly desirable.
· Experience with product marketing, photography, videography or graphic design is an advantage.
· Good knowledge of Microsoft Word, PowerPoint and Excel.
· Strong written and verbal communication skills.
· Experience working independently and managing marketing activities with limited supervision is desirable.
Core Competencies
· Creative marketing capability
· Content-creation skills
· B2B marketing awareness
· Communication and interpersonal skills
· Product-promotion capability
· Digital and social-media awareness
· Presentation skills
· Customer-engagement capability
· Market-research capability
· Organizational and time-management skills
· Professionalism and integrity
· Initiative and independent working ability
· Goal-oriented and results-driven mindset
· Willingness to learn and develop
HR Summary
To develop and implement effective marketing activities that strengthen Tianjia’s corporate brand, promote sourcing, procurement, machinery and trade services, generate qualified business leads, support B2B customer acquisition, and contribute to the company’s growth and market development.
Job Info
· Job Schedule: Part-time
· Location: Kampala, Uganda
· Reports To: Management
· Employment Type: Part-time
· Deadline: September 21, 2026
TO APPLY: Please send your Application letter, Curriculum Vitae (CV) and academic documents in a pdf of not more than 5MBS to inquires@tianjiaverify.com .Only shortlisted candidates will be contacted.
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